




AT FIRST, 

WE FAILED



People were interested in something other 

than traditional space travel. They didn't 

want to be put to sleep and wake up on a 

new planet, afraid to leave the only home 

they've ever known, Planet Earth.

PROBLEM





THEN WE  

ROSE ABOVE



PROPOSITION

Reveal the Wonders 

of the Universe





DOWN TO BUSINESS



O U R  GU ESTS

Who We've  

Served
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KE Y  PART N ERS

Our Advisory Board







KE Y  PART N ERS

Bill Gates
Microsoft

Pam Melroy
Nasa

Peggy Alford
Meta

Ian Schrager
Public Hotels

James M. Whitehurst
Unity

Paola Catarin
Zaha Hadid Architects





THE NITTY-GRITTY



SizeValue

Sources:  Please See Addendum

T H E  I N D UST RY

Cruises Worldwide
40 Million Passengers

Space Tourism
1 Million Passengers

Travel + Tourism Worldwide
969 Million Travelers

Cruises Worldwide
$36 Billion

Space Tourism
$555 Million

Travel + Tourism Worldwide
$16 Trillion



T H E  I N D UST RY

Opportunity

SizeValue

Sources:  Please See Addendum

$555
Million + Beyond

Cruises Worldwide
40 Million Passengers

Space Tourism
1 Million Passengers

Travel + Tourism Worldwide
969 Million Travelers

Cruises Worldwide
$36 Billion

Space Tourism
$555 Million

Travel + Tourism Worldwide
$16 Trillion



Core Relationships:  
 

On-Board Guests

Founding  
Advisory Board

Brand Ambassadors

Employees

Our

Company

OU R  STAKEHO L D ERS



OU R  STAKEHO L D ERS

Honorary

Cruise Director

Beyonce

Brand Ambassador  
Program
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FEATURES

Our Products  
+ Services



FEATURES

Safe + 

Comfortable 

Voyages
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Phase 1 (Pilot)
Completed 2047

One Essential Vessel

Two Spaceports

PAST,  PRESEN T + FUTU R E



Phase 1 (Pilot)
Completed 2047

Phase 2
In-Progress 2050

One Essential Vessel

Two Spaceports

One Cozy Vessel

Three Spaceports
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Phase 1 (Pilot)
Completed 2047

Phase 2
In-Progress 2050

Phase 3
Targeted 2055

One Essential Vessel

Two Spaceports

One Cozy Vessel

Three Spaceports

Three Cozy Vessels  

Five Spaceports

PAST,  PRESEN T + FUTU R E



Alahna Waters
Cosmic Brand Strategist

Julian Rucker
Cosmic Brand Strategist

WE HAVE DARED TO FURTHER UNLOCK THE HUMAN IMAGINATION.  

OUR APPROACH SYMBOLIZES A FUTURE WHERE BOUNDARIES ARE CONTINUOUSLY 

PUSHED, HORIZONS EXPANDED, AND CURIOSITY IGNITED IN THE HEARTS OF ALL.

Jerry Adam Guzman
Cosmic Brand Strategist

I NTERSTEL L AR  CO M PASS



WILL YOU INVEST BOLDLY?  

THE COSMOS BECKON. 




